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Community

“At QUALCOMM we realize we have a  
significant role to play as a partner in  

the communities we call home. We strive  
to connect with our nonprofit neighbors  

in productive and meaningful ways.  
After all, QUALCOMM’s business is based  

on connectivity. We also believe that  
community organizations are important  
avenues for our employees to develop  

as professionals and as people.” 
 – Steven R. Altman, President



QUALCOMM

2006 pg. 

Social Responsibility ReportQUALCOMM

2006 pg. 

Social Responsibility Report

Community Impact 

At QUALCOMM, we’re not only committed to being good corporate citizens, but 

also good neighbors in the communities we call home. We contribute collectively as  

a corporation; we participate in ways that touch people’s lives on a personal level.

QUALCOMM strives to build strong relationships with our community partners.  

We look for ways in which we can make measurable change, and bring our breadth  

of resources – human, financial and technical – to the service of these projects.

Giving 

QUALCOMM focuses the majority of our philanthropy in three distinct areas:  

education, arts and culture, and health and human services. QUALCOMM strives  

to donate 1% of the Company’s pre-tax profits.
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– Response to Hurricane Katrina

QUALCOMM quickly brought our wireless technology and expertise to the service of 
Hurricane Katrina rescue and relief efforts. To enable communications and assist relief 
operations, we delivered a deployable base station, commercial phones provisioned 
to work on the base station, OmniTRACS® units, and Globalstar™ phones. QUALCOMM 
employees physically hauled base station equipment into the upper floors of a flooded 
building that FEMA used as its headquarters for St. Bernard Parish in Louisiana.

QUALCOMM also made a $1 million contribution to the Bush-Clinton Katrina Relief 
Fund and matched over $150,000 in employee contributions to relief efforts.

Giving as a Percent of Prior Year Pre-tax Profit – Five-Year Average

*The Conference Board, 2005 Corporate Contributions Report
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Volunteerism 

QUALCOMM Cares, the Company’s volunteerism program, promotes a wide range 

of volunteer activities for our employees. Employees serve seniors, provide meals to the 

hungry, protect our environment, rebuild fire-ravaged areas, educate children and care 

for abandoned animals.

	 >	 In 2006, QUALCOMM employees volunteered more than 50,000 hours.

	 >	 A council of 14 employees meets monthly to guide the Company’s  
		  QUALCOMM Cares volunteerism program.

	 >	 The QUALCOMM Cares 2006 Volunteer Fair hosted more than 50  
		  nonprofit organizations and more than 2,500 employees and their  
		  families attended.

 

Matching Grant Program 

QUALCOMM provides a dollar-for-dollar matching grant program for employee 

contributions to charitable causes. Most employees’ annual benefit is $1,000. The 

program’s broad parameters – matching grants to a wide variety of nonprofits –  

reflect the Company’s respect for employees’ diverse interests in community causes.

In 2006, 1,409 employees participated in the program and 2,721 matching grants 

were provided by QUALCOMM.

2006 Matching Grants by Category

Animal Welfare - 1%

Environment - 3%

Education - 3%

Arts & Culture - 10%

Civic - 12%

Higher Education - 20%

K-12 Education - 20%

Health & Human Services - 31%

2006

– San Diego Police Foundation

A $1 million dollar gift, the largest single donation ever received by the San  
Diego Police Foundation, allowed the Police Department to put state-of-the-art 
handheld communication devices and geographic-based location capabilities  
to work for their officers and dispatchers. The upgraded equipment enhances 
police patrol communications and improves dispatch and response times.
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What’s Next 

	 >	 Develop a volunteer network to engage our engineering population in the 		
		  Company’s math and science education initiatives.

	 >	 Expand corporate grantmaking to increase the Company’s impact within  
		  our communities outside the U.S.

 

Awards 

	 >	 Association of Fundraising Professionals “San Diego’s Outstanding  
		  Philanthropic Corporation”

	 >	 Business Ethics magazine’s “100 Best Corporate Citizens”

	 >	 Corporate Citizen Group’s “National Corporate Citizen Award”

	 >	 Leadership Conference on Civil Rights Education

	 >	 National South Asian Bar Association “Corporate Citizen of the Year”

	 >	 San Diego Magazine’s “Philanthropic Business of the Year”

	 >	 United Nations Associations “San Diego’s Global Corporate Citizen Award”

– National Engineers Week

QUALCOMM sponsored community meetings and partnered with local organizations, 
businesses and schools to demonstrate to parents, teachers, counselors and students 
why engineering is an exciting and important profession. Our employees volunteered  
at schools and after-school programs to talk to K-12 students about engineering.  
In addition, the Company donated more than $1 million dollars to establish the  
QUALCOMM Science, Technology, Engineering and Mathematics Scholarship Fund.

– Spreading Holiday Cheer

Last year, our annual Head Start for the Holidays program provided more than 4,000  
children with holiday gifts from employees; 2,000 families received gift cards; and  
employees volunteered as Santa and Santa’s helpers when delivering the gifts to 
more than 24 Head Start preschool centers.

Community Impact


